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BAYSIDE VILLAGE BUSINESS IMPROVEMENT DISTRICT, INC. 

STATEMENTS OF FUNCTIONAL EXPENSES

FOR THE YEARS ENDED JUNE 30,??

     2011  2010
Program services:   
Marketing and promotion   $5,478  $3,441
Banner program    19,079  0
Fundraising     3,337  0
Holiday lights    17,000  10,150
Sanitation Supporting services:  29,931  29,924
Total program services   74,825  43,515

Supporting Services:
Administration    22,750  16,200
Bank charges    83  80
Dues and subscriptions Fees  87  0
Insurance     1,740  1,695
Meetings     0  143
OfÞce     2,426  929
Professional fees    3,500  3,000
Telephone    1,847  2,343
Travel     222  71
Total Support Services   32,690               24,496

�K�F�K�8�C���=�L�E�:�K�@�F�E�8�C���<�O�G�<�E�J�<�J�� ���(�'�.�#�,�(�,�� ���-�/�#�'�(�(
   
This is a summary for the Audit Financial Statements prepared for the Bayside Village Business 

Improvement District by Liberta & Milo, LLP dated December 2011. A copy of the complete audited 

Þnancial statements is available on the BIDÕs website.

Þnancials:
BAYSIDE VILLAGE BUSINESS IMPROVEMENT DISTRICT

ANNUAL BUDGET FOR 

FOR THE YEARS ENDING JUNE 30. 2013

�@�E�:�F�D�<    
(i)   BID ASSESSMENT   $131,368  
 
  
TOTAL INCOME:    $131,368  
 
     
SERVICES/EXPENSES
    
(i)  SANITATION    $34,700   
     
(ii)  MARKETING & PROMOTION    
Website Maintenance   2,000    
 
Holiday Lights    17,000   
Advertising    7,000   
 
Banners Maintenance   2,500   
 
111th Prec. Marketing Event  200   
 
Misc.     3,000   
 
     
(iii)  ADMINISTRATION    
Executive Director Salary  40,000
Administrative Assistant Salary  6,000  
Insurance    1,750    
Verizon      2,200    
AccountantsÕ Fees    3,500    
Annual Meeting Site Expense  220    
Mailings     3,000    
OfÞce Supplies    500    
Misc.     1,000    
(iv)   DEBT    
BBA annual loan payment  3,400   
 
(v)   CONTINGENCY/RESERVE  3,398   
 
�K�F�K�8�C���<�O�G�<�E�J�<�J�&�I�<�J�<�I�M�<�1�� ���(�*�(�#�*�-�/   
upcoming Bayside Village BIDÕs Þscal runs from July 1, 2012 to June 30, 2013. 
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Dear Friends,

This past year the Bayside Village Business Improvement District con -
tinued and expanded the programming provided in prior years.  In addition 
to supplying supplemental sanitation services and installing the annual 
holiday lights along the boulevard, the BID also successfully hosted two 
art festivals and one music festival.  Furthermore, the BID also expanded 
its communication capabilities through the creation of a new weekly e-
newsletter and the implementation of a streamlined process to elicit the 
cooperation of NYC government agencies to enhance business opportuni -
ties within the district.  

Over the next year the BID intends to roll out a marketing campaign to 
brand Bayside Village.   This effort will include the implementation of new 
programs designed to attract and retain investors and shoppers to the 
area.  These programs will aim to maintain  the status of Bayside Village 
as a top destination in the area to shop, eat, relax and conduct business.

We look forward to seeing everyone out and about on Bell Boulevard.  

Sincerely,
Lyle Sclair
Executive Director

�)�(�*�$�*�/���+�'�k�_���8�m�\�e�l�\���›���9�X�p�j�`�[�\�#���E�P���(�(�*�-�(���›���G�1���.�(�/�$�+�)�*�$�)�+�*�+���›���=�1���.�(�/�$�+�)�*�$�(�+�-�+���\�d�X�`�c�1���`�e�]�f�7�Y�X�p�j�`�[�\�m�`�c�c�X�^�\�Y�`�[�%�Z�f�d���›���n�\�Y�j�`�k�\�1���n�n�n�%�Y�X�p�j�`�[�\�m�`�c�c�X�^�\�Y�`�[�%�Z�f�d

The First Annual Fire and Safety 
Awareness Day Music Festival was 
co-sponsored by Senator Tony Avella who 
donated an educational inßatable hook 
and ladder Þre truck ride for the kids 
that helped the Þreman from BaysideÕs 
local Þre station 306 teach the families 
attending the festival about Þre safety 
coming into the holidays and brought a 
social consciousness to the Þrst music 
festival in Bell BoulevardÕs history.

On June 9, 2012 over 1,000 people came to the 
Bayside Village BIDÕs Summer Arts Fair, with 
over 40 unique vendors including over half a 
dozen local merchants including:

The Bayside Village Business Improvement 
District provides supplemental street 
cleaning throughout the district.  
Dame Mbaue is out there making sure that 
Bell Boulevard is welcoming to everyone 
who comes to Bayside Village.

Bros/Mercedes Benz took place on 41st Ave around the LIRR 
train station added an international ßavor to it with Asian 
performing artists, a dog act and the featured and culturally 

her inspiring operatic performances at one end of the fair 

-
plauding and dancing in the street at the other end 
continuously throughout the day.
The Bayside Village BIDÕs Fall and Summer Arts Fair received 
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